
The Photography Foundation was created to provide 
pathways to professional photography for less advantaged 
young adults in London by offering education, practical 
experience and routes to a career in the creative industries.

We‘re here to show that photography can be used as a 
vehicle for social change: by offering free training, support 
and practical experience, we can empower less advantaged 
young adults to turn their talent into employment and launch 
a sustainable and fulfilling creative career.

WE ARE THE PHOTOGRAPHY 
FOUNDATION



Our mission is simple: to create pathways to professional 
photography for less advantaged young adults in London by 
offering education, practical experience and alternative 
routes to creative careers.

For many young adults in London, a lack of financial 
resources, opportunities or industry connections means 
that a career in photography is out of reach. We believe that 
talent and motivation should be more important than who 
you know or where you come from, and it's our mission to 
make this a reality.

Through our training programme and community outreach 
activities we aim to remove barriers to entry and open up 
photography careers to all, welcoming in the next 
generation of diverse creative talent.

OUR MISSION



The Photography Foundation 
centres around our training 
programme, which is open to young 
adults aged 18-25 from less 
advantaged and under-represented 
backgrounds in London.

Our programme aims to create a 
supportive and inspiring 
environment where the trainees can 
master the basics of professional 
photography, develop a portfolio 
tailored to their career aspirations, 
and gain as much practical 
experience as they can.

The goal? To support our trainees in 
every way as they begin to carve out 
their careers in the creative 
industries.

Gaining real-world experience is an essential part of any photographer's training, so we 
partner with external brands and businesses to provide each trainee with a live client 
brief to work on. Trainees are supported as they create moodboards, pitch ideas, and 
carry out their own shoots to produce the final images to present to the client and 
develop their own portfolios.

Client Brief

Play, practice, grow
We want the trainees to think of The Photography Foundation as their own creative 
playground, a place where they can not only learn the technical elements of 
photography but also explore what kind of photographer they would like to be. When 
the studio is free, trainees are encouraged to use the space as a training ground and put 
all of that learning to the test. 

All trainees complete a technical training course to ensure they are equipped with a 
solid foundation of professional photography skills and knowledge. The training covers a 
variety of techniques, styles and equipment, plus introductions to Photoshop and 
Lightroom. We provide all camera kit, studio space and software, levelling the playing 
field for every trainee to access an industry-standard education. 

Technical TRAINING

What we do



We want to set our trainees up for success, and this means giving them the professional skills they need to 
achieve the career they want, as well as the technical skills they need to become great creatives. Through non-
technical workshops, mentoring and individual projects, we take a holistic approach to development and growth 
to foster the self-confidence and business skills required to succeed in the creative industries.

To smooth the transition from the world of learning to the world of work, we pair every 
trainee with a hand-picked mentor from the creative industries to support them 
throughout the programme and beyond.

At the end of the programme, trainees are tasked with creating a final group exhibition 
to showcase their work. This is an opportunity to celebrate their achievements and 
share their portfolio highlights with the wider creative community, taking their first step 
into the creative industry.

From workshops on becoming a freelancer and finding an agent, to learning how to 
self-promote and create a portfolio, our trainees graduate with a whole lot more than 
technical training under their belt. 

The holistic approach



2020

A year in review
2020 was The Photography Foundation's first year, and what a year it was! In between navigating the many 
obstacles created by COVID-19, we managed to deliver our inaugural training programme and our first five 
trainees graduated in December. Despite everything this year threw at us, it was a huge success for the The 
Photography Foundation.

We received  50 APPLICATIONS  for our training programme

20 applicants were shortlisted and invited to our  RECRUITMENT OPEN DAYS

Six young adults aged 18-23 were  offered a place  on our training programme

We recruited  SIX MENTORS  to work with our trainees for the next six months

We recorded over  90% attendance  across the entire programme

We created an  online exhibition  to showcase the trainees’ final projects



SHEA-ANNE ABIOLA GEORGE SABELL SHILONITE SERGIO

Who we trained



“ The traineeship has definitely improved my skill and passion for photography through the workshops and teaching provided. It has also helped 
me gain confidence and skills that are needed in the industry such as communication, collaboration and independence. It has made me more

of an all-rounded individual in terms of personal, creative and technical development. ”

“ The traineeship provided me with professional photography support workshops as well as a camera kit to produce work with. The office
space, desktops and chill out time are amazing parts of the experience. ”

“ My technical knowledge has vastly improved. I’ve learnt how to develop working relationships and will hopefully be able to continue growing
and working with the people I’ve met along the way. ”

“ The traineeship helped me explore different creative career options and helped me understand that the creative industry is interconnected. 
It made me collaborate with people from various backgrounds, and understand the importance of teamwork. It supported me in choosing 

the type of workspace and job I want to be in, and helped address concerns I have. ” 

“ It has opened my eyes to the different branches of work in the photography industries and allowed me to chose and research specific 
roles. ”

What they said



The trainees produced an amazing body of work throughout the programme and the images the test shoots for their client briefs were real standouts. Here 
is a selection of the work they produced for Innocent, Barry's, and Taino Swimwear.

Carol Feeley, Creative Director for Innocent

Some of their work

I shared your images during an internal creative meeting and the team loved them. We’re so busy with the day job that sometimes 
we don’t have time to experiment and be brave, I think seeing these images and hearing about the process really inspired the team.



Innocent   
Drinks Brief  
Final  
Images

Shilo & George

Our  6   
Final  
Images

W e decided to choose these 6  

im ages based o n th e beau t i fu l   
co lo rs  and textures.

W e th o u g h t  3  w e ird   
(am big ious) im ages and  3   

w o n d e r fu l  (appealing) im ages  
w orks  really w e ll

W e th in k  th a t  they  best  
rep resen t Innocent's values  

and th e b r ie f by be ing :

Natural  
Simple

Premium  
Beautiful  

Useful  
and real

Physical  
Adver t ising
W e th o ug h t it would b e sup e r cool  
if we  h a d  th e  im ages a p p e a r in  
q ui te  a  la rge  sca le . W e  th o ug h t  
physica l advertising would b e g re a t  
fo r th is a n d  would  sh o w th e  deta il   
a n d co lours of th e im ages. It would   
a lso  strike  th e  a tte n tio n  of th e   
genera l public  a s th e  im ages  
th e m se lve s a re  m yste rio us a n d   
would  stick  o u t  a m o n g st o th e r   
a d ve rti se m e n ts. London Underground

Physical  
Adver t ising
As well a s advertising  o n  a  b us  
sto p / st re e t  sta n d  a n d  th e   
un d e rg ro un d , we th o ug h t it would b e   
cool - a s m en tioned with in o ur zo o m   
m ee ting  - to  h a ve  a  la rge  d isp lay of  
o ur  m o re  a m b ig uo us im ages o n  a   
billboard with in  th e  c ity. This would   
a t tra c t  th e  a tte n tio n  of p a sse rs b y  
a n d  e n c o ura g e  th o ug h ts,  q ue stio n s  
a n d  social in terac tion .

Street Stand

Social Media  
Advertising &  
Posts
W e  also  c o uld n 't fo rge t a b o ut  social  
m edia! W e 'd  a lso  love to  p o st  th e   
digital im ages o n to  innocen t's social  
m ed ia a c c o un ts to g e t m o re o utre a c h   
a s eve ryone is g lued to the ir devices.  
W e  th ink  th e se  beautifully b righ t,  
wonderful  a n d  we ird  im ages would   
ap p ea l  to  th e  aud ience  following th e   
a c c o un ts (also followed b y a  cap tion   
with  a pun).

Instagram

We've also included an
example/idea of how we can see  
branding or logos encorporated  

into the imagesalso!

Innocent brief
The final step of the client 
brief saw the trainees pitch 
their preferred images and 
concepts to their client, either 
virtually or in-person. Here's a 
snapshot of the trainees' 
Innocent pitch which 
impressed everyone with its 
level of professionalism and 
creative detail.



Where are they now?

Two trainees have joined the commercial arm of our social enterprise, Storytellers London, 
creating photography for brands, businesses and social impact organisations

Trainees have  assisted on shoots  for BioGen and Google via the production company Art 
Production and photographic agency East Photographic, and for the Sunday Times magazine 

One trainee is working as a Studio Assistant at THRDS Studio

One trainee has developed a business plan with the support of the TPF team and is preparing to launch 

their own  photography business

All trainees continue to  build their portfolios  and harness their photographic style as freelance 
photographers, making use of our studio space that’s available to our graduates

One of the highlights from our 2020 programme was the diversity of creative styles, career goals and outlooks that our trainees 
brought to the table, and this great variety is reflected in the different paths they've chosen since graduating in December. Here 
are some of their achievements so far:

One trainee has begun their  freelance career  doing video production for Leaders In Community



Mentors
A key aspect of our training programme is the mentor scheme, where each trainee is paired with 
a hand-picked mentor from the creative industries. It's an important part of the experience as it 
offers the trainees an insight into the creative world, and it proved to be of huge value to 
trainees and mentors alike. 

I would love to be more and more involved. Talks, writing, workshops, 
mentoring, cooking for everyone. Anything and everything. I would love to set 
briefs for people, problem solve with them, help to build self-esteem and grow 
projects and ambition with everyone.

I just loved being involved. It’s been a real true guiding light in an otherwise 
dark time. An anchor reminding me that there is good to be part of, good 
that I can be a part of.



Evaluation & Feedback

An online feedback questionnaire that trainees completed individually

An afternoon of collective reflection of the training programme, with trainees 
sharing their thoughts on how they have developed, what they’ve learned, and 
what they found most valuable

A confidential, staff-free focus group where trainees were encouraged to put 
forward their suggestions on how we might improve the programme in the future

At the end of the training programme we brought in an independent facilitator to carry out 
evaluation and feedback sessions with our trainees. Across each session the trainees were asked 
to reflect on the programme as a whole, to think about their learning and development, and 
offer ideas for how to improve the programme going forward.



What we learned

40% agree

60% 
strongly 
agree

My learning on the traineeship feels relevant to my 
future. 

As a result of the traineeship, I feel more confident 
that I’ll succeed in my chosen profession.

20% agree

80% 
strongly 
agree

Resources & Support
All trainees stated the importance of having access to our professional office space, using industry-standard 
photography kit, and receiving a bursary to cover their expenses. Every trainee also highlighted the 
importance of the support provided by The Photography Foundation team.

Every trainee said they developed their ability to work collaboratively over the course of the programme, 
and 80% developed their communication and time management skills. 

Professional skills

Career Pathways 
Before joining the programme, most trainees believed that ‘photographer’ was the only photography role 
available, but by the time they graduated, 80% had learned about roles they didn’t know existed, and 80% 
identified new career options to pursue.

Photography skills
All trainees improved their technical photography skills throughout the traineeship, and 80% developed 
their creative photography abilities. The client brief project was said to be a particularly useful part of the 
programme. 

[Full evaluation data available upon request]



The year ahead

Month 1 -3

EXPERIENCE & GROWTH
The second half of the programme will focus on professional development as the 
trainees develop their portfolios or complete self-elected work experience, as well 
attending workshops on mentoring, selling their skills and becoming a freelancer, before 
working towards the final group exhibition.

2021

The 2020 training programme was a great experience for everyone involved, and we hope to make the next 
one even better. We listened to the feedback we gathered and have implemented a couple of changes to 
get the most out of the programme, but the mission remains the same. 

The programme will be extended from 3-months to 6-months, the mentor scheme will be greater utilised, 
and the trainees will be on-site one day a week, rather than two.

Trainees will spend the first three months joining us one day a week to scrub up on the 
basics, learn about studio & natural lighting, image editing, portfolio building and self-
promotion.

THE FOUNDATIONS

Month 4 -6



Our partners & supporters



SPONSORSHIP OPPORTUNITIES

Equipment
£2,000

Open day
£2,000

Field Trip
£2,500

TPF Zine
£3,000

Sponsor the equipment for one 
trainee. Covering the cost of 
photography kit and software 
ensures that every trainee has 
access to industry-standard 
equipment throughout the 

programme, for use in their own 
learning and for their work in the 

community.

Sponsor a trainee field trip. Taking 
the trainees out of their comfort 

zone to create collaborative 
community projects encourages 

a broadening of skills and an 
understanding of how 

photography can be used to 
benefit wider society.

Sponsor a TPF Zine to allow a 
team of trainees to create a 

digital and printed memory of 
their journey with The 

Photography Foundation. The 
zine would document their 

milestones, showcase their work 
and promote the art of 

photography.

Sponsor an open day. These 
events are an opportunity to 
open our doors to potential 

trainees, our local community and 
the wider creative community, 
allowing us to spread the word 

about The Photography 
Foundation. 



SPONSORSHIP OPPORTUNITIES

Graduation
£4,000

ONE TRAINEE
£8,000

All trainees
£50,000

One year
£100,000

Sponsor our Graduation 
Exhibition. At the end of each 

programme, we host an 
exhibition of the trainees’ work in 
celebration of their achievements. 

Friends, family, creative industry 
ambassadors and members of 
our community are invited to 

celebrate alongside us.

Sponsor one trainee’s spot on 
our programme, covering the 
cost of their equipment and 

teaching. You will receive regular 
updates on their activities and 

achievements, which you’ll be able 
to champion on your own social 

and corporate channels.

Sponsor an entire team of 
trainees, covering the cost of their 
equipment and teaching. You will 
receive regular updates on the 

trainees’ activities and 
achievements which you’ll be able 
to champion on your own social 

and corporate channels.

Sponsor the training programme 
for an entire year. Our 6-month 
programme runs twice a year, so 

by sponsoring our work for 12 
months, you would be funding the 
equipment and teaching for all 12 

trainees. 



THE PHOTOGRAPHY FOUNDATION Find out more
www.thephotographyfoundation.org
info@thephotographyfoundation.org

@photographyfoundation
69 Leonard Street | London | EC2A 4QS
Registered charity in England and Wales. Charity Number: 1187723


